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Social media in the workplace
Social media has become an integral part of living style in today's world. Many people access social media platforms like Facebook, Twitter, Snapchat, Instagram and YouTube through their laptops and smartphones. According to the Pew Research Center, About 73% of Americans use one of the eight popular social media platforms. The use of social media in the workplace can have both positive and negative effects on the productivity of a business. The paper explores the negative side of social media on workers and company, and how social media affects the productivity of a firm. 
One negative impact of social media in the workplace is that it brings distraction when workers should be working. According to an article published by the Pew Research Center, “34% of people use social media while at work, and 27% use it to connect with friends and family while at work. Academic studies have also shown that office workers are interrupted roughly three minutes from digital and human forms. Social media is usually addictive, and workers may concentrate so much on it and forget their duties. In an article by Katherine Hayles titled, Hyper and Deep Attention: The Generational Divide in Cognitive Modes, the report surveyed to show the time people spend on social media. The results carried out in 2032 young people showed that young people spend an average of 6.5 hours a day on social media (Hayles, 2007).  This is an enormous amount of time spent just on social media. These distractions lead to mistakes, missed deadlines and poor delivery. Thus using social media during working hours eats up precious time that would otherwise be used for productivity. Browsing, uploading wastes working time and the firm’s production in general. Social media keeps workers occupied for unproductive manner. An article published by the Pew Research Center states that “34% of people use social media while at work. This can hinder a person from working leading to wastage of time and consequently, low productivity.
Secondly, social media makes workers lose privacy in the workplace. Social media may expose some private aspects of your life that they should not know. When using social media at work, you may disclose things you probably should not. When this happens, your colleagues start judging you by your personal life rather than how you perform at work (Silverman, 2012). The more professional you keep your business relationships, the more productive you become in the long run. Privacy is very crucial in the office since your reputation is not ruined. For example, your colleagues may become jealous if you get more likes on social media than them. This brings the feelings of jealousy and hatred among the workers. When this happens, it affects your relationships with colleagues and consequently affects teamwork/performance. 

Social media not only affects the workers negatively but also affects the company as well. When negative publicity circulates on the media, companies are at risk of losing investors, which reduces the profitability of the company. Negative publicity spreads very quickly and can damage the company’s reputation. In an article by Malcolm Gladwell, news about Greensboro sit-ins brought protesters from all over the country. The number of protesters increased rapidly because many people heard the news from social media (Gladwell, 2010).
Social media can also expose the company’s weaknesses hence ruining the company’s reputation and credibility (Cilliers, 2013). For example, if a company employee said negative about the company on their social media that reflects poorly on the company, it may lose potential customers. Also, potential customers look at the comments section of a post; if there are many negative comments, the reputation of the company is ruined. 

In conclusion, social media has adverse effects on the workplace. These effects include distractions during the working hours, loss of privacy to colleagues, and ruins the reputation of the company. Thus, social media is a curse rather than a blessing in the workplace. Companies should be careful about how their workers use social media. They should institute rules which discourage workers from using social media during working hours.
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